
Case Study 10: Malaysia – Driving e-commerce adoption through 

the eUsahawan program 

Malaysia’s microentrepreneurs are major drivers of the economy, contributing as much as 37% of GDP 

(MyGovernment 2019). With the increasing importance of the digital economy as a major driver of 

economic growth, the Malaysian government is seeking to accelerate the digital development of micro, 

small and medium enterprises, including those of marginalised entrepreneurs in rural areas, young 

people and the poor, i.e. at the bottom 40% of income levels. 

The eUsahawan program 

To drive Malaysia’s digital economy, the Malaysia Digital Economy Corporation (MDEC) was established 

in 1996 and is now an agency under the Ministry of Communications and Multimedia. Since its 

establishment, MDEC has developed and implemented several initiatives to enhance the digital 

capabilities of individuals and businesses. The eUsahawan program was launched in 2015 to help micro, 

rural and youth entrepreneurs develop and apply digital entrepreneurship knowledge and support 

greater income generation opportunities. 

Participants in the program receive training and coaching support on a wide range of issues including 

business and financial management, digital marketing and using e-commerce platforms. The training 

modules and coaching are delivered face to face in organised workshops or integrated into formal 

education curricula. A major part of the eUsahawan program is the Go-eCommerce website tool, which 

acts as the main resource portal for program participants. Through this portal, participants can access 

virtual training modules and extra resources to help them learn about and connect with organisations 

that can support their enterprises, including e-commerce platforms, logistics companies and financial 

services. 

As part of the eUsahawan program, in 2019 an initiative known as Perkhidmatan eDagang Setempat 

(PeDAS), or “One-Stop eCommerce Service Centre”, was launched to help rural microentrepreneurs 

transform their businesses from offline-only to include an online component. This support is accessible 

through PeDAS centres established economy-wide, which function as learning hubs and access points for 

e-commerce services such as digital marketing and marketplace onboarding classes, business profiling 

and product documentation, coaching and mentoring, and providing locally accessible support for 

entrepreneurs to venture into online business. 

PeDAS centres are set up in existing government-supported local community centres (Pusat Komuniti 

Desa [PKD]) and internet centres (Pusat Internet Desa [PID] or Pusat Internet (PI)). MDEC and the 

ministries or agencies responsible for these centres work together to select and activate suitable 

locations as PeDAS centres, based on the facilities provided, accessibility and operational capabilities. 

Program impact 

As of July 2020, over 370,000 micro, rural and youth entrepreneurs had received training through the 

program, of whom nearly 130,000 had successfully increased their sales. Thirty-two internet centres in 

rural areas have also been upgraded to expand the reach of the PeDAS initiative and give added support 

to the most vulnerable populations. Since 2019, more than 2,500 rural microentrepreneurs have been 

trained through PeDAS, with over 1,000 successfully onboarded to e-commerce platforms. 
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